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Practical, applicable search skills*;

understanding of the industry.
Course Objectives and Outcome:

· Become conversant in online terms and concepts

· Understand the types of online tools and how to use them effectively

· Cultivate skills and proficiency in online and Web searching

· Know how to evaluate and select products and services

· Develop familiarity with major vendors, client-vendor relationship dynamics, and licensing and copyright issues

· Be able to manage online search projects and produce a variety of deliverables

· Identify and apply professional tools, news, and resources to gain awareness and build upon skills

· Gain awareness of issues and trends in the information industry

Online Industry Overview
Current Major Online Industry Players Include:

· Elsevier

· Thomson; Thomson-Gale

· STM

· EBSCO
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What, exactly, do these companies do?

They may function in the following roles:
· Content provider (i.e. publisher)

· Datafile producer (organizes data into components, e.g. title, body, etc.)

· Database producer/ online vendor (produces a searchable database)

· Software developer

So, the Software Development Process =

*Content ( Datafile ( Buildware ( Dataware ( *Searchware

This chain can be contained within one company (internally), or can involve up to four different players.

*Distinction btwn search and content components of a database;

value of product based in part on searchware/ post-process (vs. on content alone)

Where are digital information services—and the professional searchers to use them—to be found?
· Academia

· Business & Industry

· Government R&D (Research & Development)

Online Content Providers include:
· Producers ~ provide CONTENT

· Aggregators ~ AGGREGATE

ag·gre·gate
1 : to collect or gather into a mass or whole

· Database Producers

· General Aggregators

· Specialized Aggregators

· Hybrids (Database producers who also aggregate)

Characteristics:
Standardization: products and services share more similarities than ever before.
· Interface

· Mostly web

· Vary from simple to highly designed (icons, menus)

· Search features
· Know how to find help/support

· Search hierarchy usually:
database/file ( record ( field ( words/phrases

· Output

· Don’t assume relevance ranking

· Format options vary greatly among products

· Content

· Distinguish between scholarly and business/general content

· Differences and specializations easier to ID in some than others

· Fulltext?

Product Evaluation and Selection
Tied to collection development

Understand the industry, as well as the vendors’ interests

· One product may be available though multiple channels, but

· Pricing may be drastically different

· Content may vary

· Updates may differ

· Delivery method

· Balance between needs/costs
· User requirements, habits, preferences, skills (e.g. do your users have Acrobat reader?)
· Budget

· Price (cost-measurement techniques)

· subscription vs. transactional

· variances according to type/size of institution

· Content

· Publications

· Format (bibliographic citation? abstract? fulltext? multimedia?

· Update frequency/ currency

· Backfiles

· Links to referenced sources (drawing relationships among product elements)

· Search features (must be compatible w/ user needs, skills)
· Display

· Downloadable?
· Distribution restrictions (licensing/ copyright) that may impact ILL, forwarding

· Customization

· Links to local resources (e.g. OPAC)

· Access methods & restrictions: local, remote (direct or by proxy)
· Archive

· Stability and reputation of vendor

· Training services

· Upgrade considerations

· Availability of measurement and reporting tools

Awareness of Issues and Trends

Librarians: Stay on top of the game
D-Lib Magazine http://www.dlib.org/dlib.html
First Monday http://www.firstmonday.dk/issues/index.html
FreePint http://www.freepint.com
Informed Librarian Online http://informedlibrarian.com
Research Buzz http://www.researchbuzz.com
Search Engine Watch http://www.searchenginewatch.com

Search Day


Search Engine Report

Search Engine Showdown http://www.searchengineshowdown.com
The Virtual Acquisition Shelf & News Desk http://resourceshelf.freepint.com
